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Comparing Rural Entrepreneurship in Developed and Developing Economies: A 

Systematic Literature Review 

INTRODUCTION 

Entrepreneurship is seen as an engine for economic growth and development in rural 

settings. The occupational choice to become an entrepreneur in a rural setting is broadly driven by 

employment opportunities available in the rural area and the general levels of education, poverty, 

access to resources for people in that rural area as well as their infrastructure facilities, and 

connectivity to the main markets (Gindling & Newhouse, 2014; Margolis, 2014; Tambunan, 

1995). The structures of social relations and networks are known to affect the economic actions of 

entrepreneurs; their behaviors are a function of their embeddedness (Garnovetter, 1995).  

Therefore, context matters for entrepreneurship in a significant manner. However, in the scant 

literature that is available on rural entrepreneurship in epistemology, most works have emanated 

from developed country contexts (Sohns & Revilla Diez, 2018). Although the rural 

entrepreneurship is common across both developed and developing countries, entrepreneurs in 

emerging and less developed markets are more likely to be driven by necessity (necessity-driven 

entrepreneurship), while those in developed markets are likely to be motivated by opportunity 

(opportunity-driven entrepreneurship) (Bhuiyan & Ivlevs, 2019; Kasabov, 2016; Poschke, 2013). 

Therefore, there have been calls for more research in rural entrepreneurship from developing 

economies (Korsgaard, Muller, & Tanvig, 2015). Also, contextualized understanding at different 

levels viz. that at macro levels of economy or society in general, at meso levels of village 

community and at micro levels of the entrepreneurs themselves has become essential in 

entrepreneurship research since spatial, temporal, historical, social, and institutional contexts of 

these levels can either set boundaries or provide opportunities for a better understanding of 
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entrepreneurial activities (Fitz-Koch, Nordqvist, Carter, & Hunter, 2018). For example, macro-

level institutional views on rural entrepreneurship might propose that rural context of developing 

economies is resource-deprived and is, therefore, not favorable for entrepreneurial activities 

(Muller, 2016). On the contrary, the meso-level studies suggest that the networks and social capital 

embedded at the community and family levels in developing economies provides entrepreneurial 

capital conducive for entrepreneurial activities (Munoz & Kimmitt, 2019). While the micro-level 

studies might suggest that change agents might emerge in these contexts to solve wicked problems 

that might lead to entrepreneurship at individual levels (Welter, 2011). Therefore, in the paucity 

of enough research on a rural entrepreneurship in a developing economies, it is difficult to 

understand how the components of the society at the macro, meso and micro levels integrate under 

different circumstances. It is important to study these antecedents of rural entrepreneurship and 

understand the outcomes. However, research on rural entrepreneurship context is a very small 

subset of entrepreneurship research and not too many reviews are available to understand the field. 

In this paper, we try to understand rural entrepreneurship in developed and developing country 

contexts by employing a structured literature review of extant rural entrepreneurship literature. We 

try to uncover, specifically- (a) How do the formal and informal contexts of developed and 

developing economies affect rural entrepreneurship differently? (b) How do the antecedents and 

outcomes for entrepreneurial activities vary in different contexts viz. developing and developed 

country contexts?  There is an additional reason for carrying out this structured literature review – 

we witnessed that existing reviews on rural entrepreneurship focused exclusively on agriculture 

based entrepreneurship and non-agriculture based entrepreneurship was largely uncovered (Fitz-

Koch et al., 2018). In developing economies, a significant chunk of the population is not directly 

related to agriculture and continues to live in villages. For example, 70% of the Indian population 
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lives in rural areas, of which 46% are non-agricultural households that possess less than 1 hectare 

of land (National Statistical Office Survey 2019). Non-farm activities include "all non-agricultural 

economic activities like food processing, construction, household & non-household 

manufacturing, transport, trade, and all kinds of services in rural areas and rural towns including 

animal husbandry & fisheries for commercial purpose" (Kanitkar, 1994, p. 25). Thus, this review 

focuses mostly on rural entrepreneurship in a general context and non-farm entrepreneurship in 

particular, to address the limitations in the existing rural entrepreneurship literature (please refer 

to Figure 1). 

Figure 1: Contexts covered in existing rural entrepreneurship literature 

 - Covered under existing rural entrepreneurship review 

 - Not covered under rural entrepreneurship literature 
 - Sparsely covered under rural entrepreneurship literature 

We have performed  a systematic literature review (SLR) to evaluate, synthesize and 

document available research on rural entrepreneurship and to find gaps in the existing body of 

knowledge (Anand, Offergelt, & Anand, 2022). An SLR, unlike many other methods of review, 

needs to be comprehensive, as it is used as the dataset with statistical necessities of the dataset 

being adhered to. The dataset provides evidence to comprehensively understand the mechanisms 
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underlying a phenomenon in question, objectively. Therefore, the researcher needs to plan out a 

clear strategy for searching for works with a specific focus on the identified topic in a certain 

timeframe, ensuring its replicability, if the same review is carried out by some other researchers. 

After laying down the set protocols and conducting systematic analysis (details of which we 

discuss later in the methodology section), we also performed a systematic descriptive analysis by 

Paul & Rialp (2020) and qualitative thematic synthesis following the recommendations of Anand, 

Muskat, Creed, Zutshi, & Cspregi (2021). 

We have organized this review as follows. In the next section, we shall define, differentiate, 

and explain rural entrepreneurship in different contexts. Then we provide a detailed description of 

the methodology used. We then give an overview of research in rural entrepreneurship from 1991 

to 2021, focusing on the number of studies published year-wise, their geographical representation, 

methodological approaches, and prominent theories used. Later, we explain the antecedents and 

outcomes for rural entrepreneurship in developed and developing economies. And lastly, we 

suggest some future research directions and conclude. 

DEFINING RURAL ENTREPRENEURSHIP 

There has been a divide among researchers about the domain of rural entrepreneurship. 

Bosworth (2012) characterizes rural businesses by identifying three key parameters: Serving the 

Rural Population, Selling a various Rural Product, or being located in a Rural Area. But, according 

to Smith & Mcelwee (2014), rural enterprises are the businesses that employ the local people, to 

use and provide local services and generate income from the rural environment – this is also our 

definition and understanding of rural entrepreneurship, which is also largely the understanding 

among researchers of rural entrepreneurship.  For example, Wortman (1989, p. 64) defined Rural 
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Entrepreneurship as "the creation of a new organization that introduces a new product, serves or 

creates a new market, or utilizes a new technology in a rural environment", which can be better 

understood as “entrepreneurship in the rural” than rural entrepreneurship ( Korsgaard et al. 2015). 

Extant literature on rural entrepreneurship has also presented different conceptualizations 

for rural set-ups. For instance, the place lens conceptualized rural settings in the context of 

proximity to regions that support entrepreneurial activity, such as urban centers, universities, and 

SMEs (Boschma, 2015, Muller and Korsgaard, 2018). Additionally, a rural set-up is 

conceptualized as locally embedded and a place with emotional attachment with the potential to 

nurture entrepreneurial activities. Scholars have also found that rural areas offer benefits like a 

loyal and stable workforce, lower land prices, and natural amenities (Korsgaard, Ferguson, et al., 

2015). On the contrary, the rural setup is conceptualized as peripheral regions short on knowledge 

production, organization, human capital, and weaker institutional structure (Tödtling, Lengauer, 

& Höglinger, 2011). Thus, on a lower level of entrepreneurial activity is seen in rural areas 

compared to urban settings, indicating a significant potential for rural entrepreneurship that can 

improve the quality of human life and economic performance in rural areas (OECD, 2020).  

METHODOLOGY 

We adopted a systematic literature review method as suggested by Anand, Offergelt, & 

Anand, (2022). A systematic literature review identifies and summarizes relevant findings from 

all available studies, following a scientific design that uses reproducible methods. In other words, 

it is a kind of a secondary study that uses other primary studies as data to compile and interpret all 

available research around a particular topic or area of interest (Kitchenham, 2004). SLR follows a 

protocol for search and review, and then defines explicit exclusion and inclusion criteria for 

studies. Further, it extracts predefined relevant information from all studies (Kitchenham, 2004). 
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The rigor of SLR is established by adhering to the following criteria: a) proper description of 

inclusion and exclusion criteria for studies, b) exhaustive coverage, c) assessment of quality and 

validity of selected studies, and d) description of included studies. A major advantage of SLR is 

that it provides information around a phenomenon of interest, using a range of theoretical and 

empirical explanations and evidences (Pittaway, 2008). Further, it helps in identifying gaps in the 

phenomenon of interest, and provides insights and propositions to carry out future research.  

For this SLR, we used Elsevier’s “Scopus” database as our primary search engine. It is a 

robust, widely used, and convenient database with multiple added features compared to other 

databases like Google Scholar and Web of Science (WoS) (Mongeon & Paul-Hus, 2016). 

Additionally, we compared the number of journals that is indexed in Web of Science and Scopus. 

It has revealed that the number of journals indexed exclusively for WoS were relatively fewer than 

those in Scopus. Also, 98% of journals indexed in WoS were included in Scopus. (Vieira & Gomes, 

2009). We also found that Scopus has gained a reputation for performing systematic literature 

reviews over other databases in recent years. Therefore, we chose Scopus for this SLR. We then 

conducted keyword selection using synonyms with peer and author recommendations (Sieverts, 

2006). We conducted a preliminary survey of articles published in the area and found that 

entrepreneurship in rural contexts and rural/village entrepreneurship were the two broad ways in 

which extant research focused on this topic. Also, a few studies exclusively focused on farm and 

non-farm entrepreneurship. Further, women's entrepreneurship was a common feature in the rural 

context. Keeping these preliminary findings, we decided to use a set of keywords that would 

suffice, viz. “village entrepreneur*”, “rural entrepreneur*”, “rural business*”, “agricultural 

entrepreneur*”, “entrepreneur* in the rural”, “entrepreneur* in rural”, “farm entrepreneur*”, “non-
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farm entrepreneur*”, and “rural women entrepreneur*”. We applied these keywords for the “Title, 

Abstract, and Keywords” sections of the Scopus database, which yielded 1493 studies. 

In the first round of selection, we restricted our search to literature in social sciences, 

business management and accounting, economics, econometrics and finance, arts and humanities, 

decision sciences, and psychology in the “subject area” section of Scopus. In the next round of 

reduction of papers selected, we decided to include blind peer-reviewed journal articles only since 

they provide a more refined methodological quality than that provided in conference papers, book 

chapters, and editorials (Adams, Smart, & Huff, 2017). This reduced our sample size to 917. Then, 

we included studies published from 1991 to 2021 as we found in our preliminary search that the 

research on rural entrepreneurship has picked up the pace, mostly post-1991. Our sample 

comprises of only English language articles with full language proficiency of the author and her 

peer. Further, we restricted our review strictly to A*, A, and B-ranked journals as per ABS 2021 

journal rankings for sophistication and reliability in findings reducing the sample size to 206. 

Please refer to Figure 2 for a detailed protocol on the search and selection process that features in 

this SLR. 

Lastly, we reviewed these 206 identified works to verify whether they were related to rural 

entrepreneurship and to confirm that different topics, such as farm/farmer/agriculture 

entrepreneurship, were not mixed up or treated similarly to non-farm entrepreneurship. A 

systematic review focusing solely on farm/agricultural entrepreneurship is present in the literature, 

but it is outside our purview of the literature review (Fitz-Koch et al., 2018). Reading and re-

reading of papers led us to the final sample of 131 studies focusing on rural entrepreneurship in 

general and non-farm entrepreneurship in particular (Appendix 1). To explain the literature and 

map future directions, we performed a systematic descriptive analysis as suggested by Paul & 
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Rialp (2020) and a qualitative thematic synthesis following recommendations by Anand, Muskat, 

Creed, Zutshi, & Cspregi (2021).  

Figure 2: Methodology adopted for performing Systematic Literature Review 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

Additionally, we performed a bibliometric analysis to study the trends in rural 

entrepreneurship research over the years. Such analysis is done with the help of science mapping 

tools to visualize the structure of the discipline and understand clusters (Walsh & Renaud, 2017; 

Zupic & Cater, 2015). For this study, we use Van Eck Waltman’s 2010 visualization software VOS 

Search query: Keywords 
“Rural Entrepreneur*” 
“Village Entrepreneur*” 
“Rural Business” 
“Entrepreneur* in rural” 
“Entrepreneur* in the rural” 
“farm entrepreneur*” 
“non-farm entrepreneur*” 
“agricultur* entrepreneur*” 
“rural women entrepreneur*” 

Scopus Database 

n=1493 publications 

Phase 1 Publication 

inclusion 

n=917 publications 

Phase 3 Publication 

inclusion 

n=131 publications 

Phase 2 Publication 

inclusion 

n=206 publications 

Data Analysis 

Qualitative coding 

Synthesis 

First inclusion & exclusion criteria 

1. Subject areas included: Social 

Sciences, Business Management 

& Accounting, Economics 

Econometrics & Finance, Arts & 

Humanities, Decision Sciences, 

Psychology 

2. Peer-reviewed journals included 

3. Conference papers, book chapters 

& editorials excluded 

Second inclusion & exclusion criteria 

1. Articles published between 1991 

to 2021 included 

2. English language articles included 

3. ABS 2021 – A*, A & B ranked 

journals included 

 

 
Third inclusion & exclusion criteria 

1. Reading & assessing to know if 

the papers are focusing on rural 

entrepreneurship 

2. Articles that focus exclusively on 

non-farm rural entrepreneurship 

included 

3. Articles that either focus on 

agriculture diversification, farm 

employment etc. but just 

mentioned rural 

entrepreneurship excluded 

Data Representation 

1. Thematic analysis 

2. Research streams 

3. Direction and agenda 
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viewer, which maps the keywords and citation trends through clusters (Jiean et al., 2019). Scholars 

have widely adopted VOS viewer in articles published in top-ranked journals (Apriliyanti & Alon, 

2017; Gaviria Martin et al., 2018). We conducted a co-occurrence of keyword analysis using VOS 

viewer to identify the important keywords for exploring research hotspots.   

A summary of a few prominent rural entrepreneurship studies published in FT50s and 

A*/A ranked journals is provided in Table 1 for reference. This representative study of in-depth 

analysis was done for understanding the context of rural entrepreneurship in a greater depth, 

theoretically and empirically. In this study, we divided the set of papers among the co-authors and 

discussed them over various sessions. This exercise led to all the co-authors getting a good insight 

into theories used in this domain, the focus of the papers, methodologies and research designs used 

as well as the key understanding that were gained for the field. We have simplified them according 

to the article's title, the main topic addressed, the methodologies used, and its key insights. 
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MAPPING RURAL ENTREPRENEURSHIP RESEARCH 

The pace of rural entrepreneurship research from 1991 to 2021 

This field is gaining attention not only due to the overall increase in the general 

entrepreneurship literature but also because the problems in rural areas like unemployment and 

depopulation are garnering more attention from researchers (Wei et al., 2019). However, the rate 

of growth of rural entrepreneurship literature has been negligible compared to the rate of growth 

of general entrepreneurship literature (Sohns & Revilla Diez, 2018). Please refer to Figure 3 to 

understand the pace of rural entrepreneurship research. 

Figure 3: Pace of rural entrepreneurship research from 1991 to 2021 

 

Geographic representation of rural entrepreneurship research  

Developed countries like Australia, New Zealand, Denmark, Canada, USA, UK, Finland, 

Germany, Spain, Greece, France, Ireland, Italy, Japan, Netherlands, Norway, Portugal, Scotland, 

Sweden, Turkey, and Wales have been at the forefront in rural entrepreneurship research. These 

economies adopt policies and practices focusing on better technology, education, and skill 
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development in rural areas to promote entrepreneurship. Therefore, more researchers are attracted 

to studying rural entrepreneurship in developed economies (Jain & Koch, 2020; Vestrum, 2014). 

On the contrary, developing economies are seldom the focus of researchers (Bhuiyan & Ivlevs, 

2019; Kodithuwakku & Rosa, 2002). However, China has seen an increase in rural 

entrepreneurship because of the growing migration in rural areas. This has happened due to the 

government’s program of economic reforms for rural areas (Xiao & Wu, 2020). Countries like 

India, China, Sri Lanka, Bangladesh, Iran, Botswana, Chile, Ethiopia, Ghana, Pakistan, Israel, 

Kenya, Mexico, Nigeria, Oman, Uganda, Vietnam, and Samoa have led research in rural 

entrepreneurship in developing economies. These are mostly village-based economies and 

therefore, they deserve more attention from the researchers to promote self-employment and 

entrepreneurship for the poor population residing in these economies (Figure 4). 

Figure 4: No of studies published in developed versus developing economies 

 

Methodological approaches adopted in rural entrepreneurship research 

There has been a nearly equal divide among papers adopting quantitative and qualitative 

methods. Out of the total sample, 7 studies have used mixed methods, 7 are conceptual papers, 53 

are quantitative, and 64 have used qualitative techniques (Figure 5). The commonly adopted 

quantitative techniques include logistic regression, chi-square tests, ANOVA, logit regression, 
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instrumental variable approach, probit regression, structural equation modeling, ordinary least 

squares, univariate analysis, and partial least squares. Qualitative research has been a little more 

in vogue recently. The most frequently used qualitative techniques in rural entrepreneurship 

literature include case studies, scenario analysis, ethnography, grounded theory, and historical 

analysis.  

Figure 5: Percentage of studies using a particular methodological approach 

 

Theoretical frameworks used in rural entrepreneurship research  

Rural entrepreneurship researchers have used a few theories to explore the consequences 

and causes of rural entrepreneurship in different contexts. The prominent theories used in literature 

include social network theory, social capital theory, Gidden’s theory of structuration, human 

capital theory, institutional theory, framing theory, intersectional theory, the resource-based view 

of the firm, resource mobilization theory, theory of procedural utility, and theory of self-

determination. 

BIBLIOMETRIC ANALYSIS OF RURAL ENTREPRENEURSHIP RESEARCH 

Co-occurrence analysis of author keywords in rural entrepreneurship research 

Qualitative 
techniques
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Quantitative 
techniques
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We can find important research “hotspots” in any field through keywords. The keywords 

of any article are critical, since, they represent what the authors consider essential in their study 

and can help detect future research trends (Pesta et al., 2018). The VOS viewer prepares a co-

occurrence network in a two-dimensional map (Figure 5) based on the keywords extracted from 

the sample of studies (Walsh & Renaud, 2017). Walter & Ribiers (2013) state that we can get a 

general understanding of the strongly semantically related concepts by analyzing the network of 

keyword relationships. The co-occurrence network of keywords demonstrates a holistic 

representation of the concepts and their relationships. This visualization technique has been widely 

used to understand the knowledge structure of research domains.  

Based on our analysis, the rural entrepreneurship literature “hotspots” seem to be the areas 

of policy-making, embeddedness of place, women's status upliftment, poverty alleviation, human 

capital, and networking. Observing the map, we identify 6 clusters: red, yellow, green, pink, light 

blue, and dark blue. The red cluster highlights the role of social capital, networking, and innovation 

as the essential antecedents for rural entrepreneurship (micro), rural planning (meso), and finally, 

economic development (macro). The yellow cluster shows the impact of rural entrepreneurship on 

women’s status in a developing economy by integrating information technology and human 

capital. The green cluster explores the effectiveness of policymaking, conceptual frameworks, and 

strategic approaches for sustainable rural entrepreneurship by giving importance to placial 

embeddedness. The pink cluster examines the impact of institutional frameworks on rural 

entrepreneurship in different developed economies across Europe. The dark blue cluster highlights 

the variation in rural entrepreneurship in developed and developing economies like the US and 

China. Lastly, the light blue cluster explores the effect of rural entrepreneurship on the local 

economy and rural development. 
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Figure 5: Co-occurrences of keywords in rural entrepreneurship literature 

 

 

OVERVIEW OF RURAL ENTREPRENEURSHIP RESEARCH 

For this review, we have considered the dominant motivation of majority of rural 

entrepreneurs in the context of developed and developing economies. Rural entrepreneurship in 

emerging economies is dominantly driven by necessity since most rural entrepreneurs in such 

economies take up entrepreneurship due to unemployment and poverty, while it is more likely to 

be driven by opportunity in the developed economies, (Bhuiyan & Ivlevs, 2019; Kasabov, 2016). 

We identify the antecedents and outcomes of rural entrepreneurship in developed and developing 

economies through thematic analysis. 

Rural Entrepreneurship in Developing Economies  
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Antecedents  

D. J. Lewis, (1996) find that entrepreneurship is a forced choice, an economic compulsion 

for most people in developing economies. We classify the antecedents of rural entrepreneurship 

into human resources, financial resources, network resources and physical resources (Figure 5).  

Human resources. Sohns & Revilla Diez (2018) find that males are less likely to take up 

rural entrepreneurship out of necessity in developing economies compared to females. Women are 

often encouraged to seek additional sources of income in times of hardships, which explains a 

higher probability of rural women taking up entrepreneurship (S. Ghouse et al., 2017). Difficulty 

of obtaining higher education also force many into entrepreneurship at a young age (Sohns & 

Revilla Diez, 2018). In recent years, as the age of marriage and the level of education of women 

are rising in developing economies, wage employment is seen to be a preferable mode over 

entrepreneurship (Brünjes & Diez, 2013). Unemployment and having entrepreneurial role models 

in the family also positively influence rural entrepreneurship in developing economies (Xiong et 

al., 2020). Lastly, management skills and entrepreneurship skills are seen to be complementary 

and interdependent in entrepreneurs in resource starved environments. 

Financial resources. Funding is another problem for starting even a basic business in a rural 

economy. The banking penetration is low and the bureaucratic requirements of obtaining a loan in 

most of these economies are found to be extremely cumbersome, rendering banking  almost non-

pursuable (Kanitkar, 1994). Also, these entrepreneurs lack trust and confidence on the formal 

banking system. Therefore, banks are considered as institutions of the last resort for raising 

investments. Additionally, rural women entrepreneurs are less likely to gain access to resources 

than rural male entrepreneurs (Ukanwa et al., 2018). Therefore, they choose private loans or decide 

to pledge their jewelry and land to local moneylenders to get funding to start a new business. 
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Household income is seen to have a negative effect on rural entrepreneurship in developing 

economies (Movahedi & Farani, 2012). Therefore, when household income is sufficient or more 

than what they require for their subsistence, there is less probability that they would choose 

entrepreneurship; while poverty, begging, the need to support large families and dwindling family 

incomes positively influences rural entrepreneurship.  

Network resources. Family ties are seen as an important source of social capital for rural 

entrepreneurs as these ties are associated with trust and reciprocity. Entry strategy for most 

entrepreneurs is unguided apprenticeship - they learn the tricks of the trade after gaining experience 

from businesses of family, friends, distant relatives, acquaintances of villages, who act as mentors 

to these successful entrepreneurs (Kanitkar, 1994). Rooks et al. (2016) find that family 

relationships also help in gaining access to resources compared to non-family relationships. They 

also state that high network density, which is often found in collectivistic societies like the rural, 

is less likely to provide access to resources for rural entrepreneurs. 

Physical resources. Most of these entrepreneurs operate in rented premises and use local 

raw materials (Muñoz & Kimmitt, 2019). Increasing pressure on land is another motivator for rural 

entrepreneurship. Favorable geographical and environmental conditions in rural areas of emerging 

economies reduce rural entrepreneurship, as individuals have better options to earn a living 

through agriculture (Sohns & Revilla Diez, 2018). However, Chege & Wang, (2020) find that even 

poor resource-starved environments are potentially diverse in economic opportunities for potential 

rural entrepreneurs, providing a diversity of choices and options. They also state that the creative 

mobilization of resources is as important as opportunity discoveries in the entrepreneurial process 

in a poor resource-starved environment.  

Figure 5. Antecedents and Outcomes of Rural Entrepreneurship in Developing Economies  
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Antecedents of Rural Entrepreneurship in 

Developing Economies 

Outcomes of Rural Entrepreneurship in 

Developing Economies 

 

Human resources 

1. Women seek additional income in 

times of hardships 

2. Lack of education 

3. Entrepreneurial role models in family  

4. Unemployment  

 

 

Human resources 

1. Failures of ventures due to inefficient 

management 

2. Reduction in rural migration 

3. Reduction in unemployment 

4. Limited potential for providing 

employment since ventures are small 

5. Enhances quality of life in the region 

 

Financial resources 

1. Role of Banking is minimal as 

penetration of banks is low and low 

trust in rural communities for banks 

2. Dependence on Moneylenders for 

capital 

3. Low household income compels 

people to pursue entrepreneurship 

4. Pledging Jewelry and Land for capital 

5. Dwindling agricultural incomes 

6. Economic compulsions of various 

kinds 

 

Financial resources 

1. Reduction in poverty 

2. Failure due to problems of debt 

recovery from customers 

3. Failure due to problems of working 

capital and liquidity erosion 

4. Vicious cycle of impoverishment due 

to excessive borrowings 

5. Failure due to inefficient resource 

allocation 

 

Network resources 

1. Family ties forming social capital 

2. Unguided apprenticeship from family, 

friends, relatives, and acquaintances in 

villages 

3. Family relationships help in gaining 

access to resources 

 

 

Network resources 

1. Successful entrepreneurs mobilize 

resources through their social 

networks 

2. Successful entrepreneurs have 

symbiotic relationships in their social 

networks  

3. Abrogation of profits by middlemen 

4. Creates corrupt political networks and, 

bureaucratic constraints 

 

Physical resources 

1. Rented premises 

2. Local raw materials 

3. Resource starved environments 

4. Increasing pressure on land 

5. Unfavorable environmental conditions 

6. Unfavorable geographical conditions 

 

Physical resources 

1. Businesses are reflections of village 

economy 

2. Enhances quality of rural place 

3. Enhances value of localized resources 

4. Reduction in pollution in cities 

5. Reduction in slums in cities 
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Outcomes  

We classify the outcomes of rural entrepreneurship in developing economies into human 

resources, financial resources and physical resources (Figure 5). 

Human resources. Unsuccessful rural entrepreneurs in developing economies lack 

managerial skills. Many of them have all the entrepreneurial qualities of successful entrepreneurs 

but fail due to mismanagement caused by inefficient resource allocation (Kodithuwakku & Rosa, 

2002). Conversely, successful rural entrepreneurs in third world countries exploit different 

opportunities that are presented to them, place a higher value on time and hard work, add new 

ventures to their profiles, have diversity in their ventures, have the willingness to take independent 

action and they even learn from their mistakes. It is also seen that these rural entrepreneurs have 

limited potential to provide employment in the villages as their ventures are very small 

(Mukhopadhyay & Ianole, 2018). Moreover, when people migrate, it impacts the economy of those 

rural areas. Rural entrepreneurship becomes a catalyst in reducing rural migration to cities, 

enhancing the quality of life in that place and reducing rural unemployment. 

Financial resources. Rural entrepreneurs in developing economies face debt recovery 

problems from their customers. They offer generous credits to their customers while establishing 

themselves, which leads to working capital problems and liquidity erosion (Bhuiyan & Ivlevs, 

2019). Janssens et al., (2019), in their study, find that nearly all non-successful rural entrepreneurs 

get into a vicious cycle of impoverishment since they rely on excessive borrowings. On the 

contrary, (Calderon et al., 2020) find that successful rural entrepreneurs avoid unnecessary debt, 

prefer to live under austerity conditions, and invest surplus in business rather than in increasing 

their daily living expenses. Additionally,  Bhuiyan & Ivlevs (2019) find that rural entrepreneurs 

relying on microcredit borrowings experience greater feelings of worry and depression compared 
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to non-borrowers. They also find that women entrepreneurs, who borrow on microcredit, 

experience higher satisfaction with their achievement and financial security than male 

entrepreneurs, who borrow on microcredit and also than those who are non-borrowers.  

Network resources. Successful rural entrepreneurs in third world countries mobilize 

resources through their social networks, and have symbiotic relationships in their social networks 

(Wang and Zhou, 2008; Peng  and Luo, 2000). While majority of unsuccessful rural entrepreneurs 

rely on middlemen to sell their products, and the middlemen abrogate most of the profits. Rural 

entrepreneurship in emerging economies can also lead to more corrupt social networks, 

bureaucratic constraints and government interferences (Mair & Marti, 2009).  

Physical resources. The businesses chosen by rural entrepreneurs in developing economies 

are reflections of the village economy (Nagler & Naudé, 2017). The most common businesses are 

tea shops, paan shops, grocery shops, tailoring, and haircutting shops. Villages near highways offer 

scope to start restaurants, villages near cities provide opportunities for manufacturing bricks & 

clay tiles, backwaters in villages offer business in fisheries and tourism. Rural entrepreneurship in 

developing economies may not necessarily create innovative regions. Instead, it enhances the 

quality of the rural place, and enhances the value and utilization of localized resources (Dong et 

al., 2021). Key environmental level outcomes of rural entrepreneurship in developing economies 

are reduction in poverty, reduction in pollution in cities, and reduction in slums in urban areas 

(Kimhi, 2010).  

Rural Entrepreneurship in Developed Economies  

Antecedents  
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Muhammad et al., (2017) state that the impact of institutional factors like job opportunities, 

availability of funding, levels of average education and availability of resources is stronger for 

rural entrepreneurs in developed economies due to the availability of more economic opportunities 

compared to those in the developing economies. We classify the antecedents of rural 

entrepreneurship in developed economies into human resources, financial resources and physical 

resources (Figure 6). 

Human resources. Buss et al., (1991) state that the gender of rural entrepreneurs does not 

affect the probability of starting a new venture in developed economies as there is less 

discrimination against women in these economies compared to that in emerging economies 

(Markantoni & Hoven, 2012). Bosworth, (2009)  show that education increases the probability of 

rural entrepreneurship in developed economies. Education increases the ability to identify and 

exploit business opportunities in the market. These rural entrepreneurs are also seen to have more 

risk appetite compared to rural entrepreneurs in developing economies (Celbis, 2021). Moreover, 

previous experience in running a micro-enterprise also positively influences rural individuals to 

take up entrepreneurship again due to previous learning processes (S. M. Smith et al., 1997). 

Similarly, rural novice entrepreneurs in developed economies are more likely to be older when 

starting a new venture and less likely to have parental business background (Westhead & Wright, 

1998).  

Financial resources. Bosworth & Finke, (2020) find the desire for enhanced income and 

profit maximization as key motivations for rural entrepreneurs in developed economies.. 

(Westhead & Wright, 1998) also find that rural portfolio entrepreneurs (owning multiple ventures) 

are more likely to be motivated by welfare considerations like subsidies, tax reductions, and 

indirect benefits when starting a new business. Large household income also increases the 
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likelihood of rural entrepreneurship due to the availability of spare/excess financial resources for 

investment in developed economies (Kajanus et al., 2004). Jack & Anderson, (2002) state that 

rural entrepreneurs use their spare resources to test new opportunities with small-scale experiments 

rather than external venture funding. Moreover, good access to finances can positively influence 

rural entrepreneurship since developed regions require a larger amount for start-up and operating 

capital (Bosworth & Turner, 2018). 

A high level of institutional support in the form of new policy frameworks and financial 

subsidies positively influences rural entrepreneurship in developed economies (Müller & 

Korsgaard, 2018).  On the contrary, the difficulties and failures of rural entrepreneurs are also 

strongly associated with their institutional contexts and government policies (Smallbone et al., 

2003). Lastly, Naldi et al., (2021) find that rural entrepreneurs in the manufacturing and 

construction industry and those having more tacit and explicit knowledge are more likely to adopt 

instruments of institutional assistance while those having more local learning and social capital are 

less likely to adopt instruments of institutional assistance. 

Network resources. Motivations for rural entrepreneurship in developed economies include 

the desire to contribute to the community (Robert Smith, 2008); managing rural isolation by 

meeting new people (Bosworth, 2012); and sociocultural and emotional reasons (Markantoni & 

Hoven, 2012). Additionally, social networks (Ville, 2009), political and cultural structures 

(Rosario et al., 2020) that provide business advice to identify and develop new business 

opportunities, and to mobilize knowledge and other resources positively influence rural 

entrepreneurship in developed economies (Quinn et al., 2021). 

Physical resources. Close proximity to the markets and good infrastructure facilities in the 

village has a positive effect on rural entrepreneurship in developed economies since a long distance 
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to the market can reduce the probability of starting a new venture (Kalantaridis, 2006). Rural 

regions of developed economies with a long history of large firms provide adequate job 

opportunities, and hence, there is a lesser likelihood of rural entrepreneurship in these regions 

(Bosworth & Finke, 2020). Favorable environmental and geographical conditions in the rural area 

increase the probability of rural entrepreneurship in developed economies since the entrepreneurs 

have fewer worries about their living conditions (Skuras et al., 2000). Climate and soil conditions, 

landscape patterns (Beeton, 2002), and rural attractiveness (Irvine & Anderson, 2004), are the 

environmental antecedents that drive new business opportunities and innovation for rural 

entrepreneurs in developed economies. Furthermore, Korsgaard et al. (2015) find that rural 

entrepreneurs create opportunities using a distinct combination of the best of two worlds – they 

leverage as much as possible the potential of the place and environment in which they are located 

as well as they use relevant non-local resources when necessary. 

Figure 6. Antecedents and Outcomes of Rural Entrepreneurship in Developed Economies  

 

Antecedents of Rural Entrepreneurship in 

Developed Economies 

Outcomes of Rural Entrepreneurship in 

Developed Economies 

 

Human resources 

1. Less discrimination against women 

2. Good education 

3. More risk appetite 

4. Previous experience in running an 

enterprise 

 

 

Human resources 

1. Development of new skills and 

competencies 

2. Development of entrepreneurial 

identity 

3. Happiness and satisfaction in 

work/family/community roles 

4. Increased employment 

5. Increased opportunities to stay in rural 

areas 

 

Financial resources 

1. To earn enhanced income 

2. To utilize spare household income 

3. Financial subsidies  

4. Tax reductions 

5. Easy access to funding 

 

Financial resources 

1. Economic development 

2. Increase in household income 

3. More investments & diversification  

4. More economic opportunities 
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6. Instruments of institutional assistance 

 

Network resources 

1. Desire to contribute to the community 

2. To reduce rural isolation by meeting 

new people 

3. For sociocultural and emotional 

reasons 

4. Business advice through political and 

cultural networks 

 

Network resources 

1. Promotion of more networking & 

learning 

2. Developing political ties with 

regulatory authorities to reduce 

uncertainties  

3. Preferential access to information and 

resources due to social networks  

 

Physical resources 

1. Close proximity to the market 

2. Good infrastructure facilities 

3. Favorable farm location & rural 

attractiveness 

4. Good climate & soil conditions 

5. Easy access to non-local resources 

 

 

Physical resources 

1. Rural development 

2. Better utilization of local environment 

3. Landscape maintenance 

4. Promotion of culture and tourism 

 

 

Outcomes 

We classify the outcomes of rural entrepreneurship in developing economies into human 

resources, financial resources and physical resources (Figure 6). 

Human resources. Rural entrepreneurs in developed economies develop new skills and 

competencies through practice which builds their entrepreneurial identity to survive and grow 

(Mochrie et al., 2006). Some of these rural entrepreneurs are also called lifestyle entrepreneurs 

who are neither wealth seekers nor financially independent hobbyists. They enhance their life 

quality by owning a business that is closely aligned to their personal values and interests (Eschker 

et al., 2017) and earn a respectable living by maximizing flexibility, happiness, and satisfaction in 

their work, family, and community roles. Rural entrepreneurs in developed economies create 

employment and increased opportunities for people to stay in rural areas with the help of their 

large-scale ventures. Figueroa-Armijos & Berns, (2021) argues that failure in entrepreneurial 
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ventures is caused by rural entrepreneurs' passivity and risk aversion while resource deficiencies 

only cause difficulties in the ventures but not their failure. 

Financial resources. Swanson & Bruni-Bossio, (2019) find that in-migrant rural 

entrepreneurs in a developed economy are more successful in penetrating international markets 

and their ventures lead to greater economic development than local rural entrepreneurs. Moreover, 

Smallbone et al., (2003) find that in-migrant rural entrepreneurs in developed economies are over-

represented in business services, under-represented in agriculture, and engaged in new business 

creation more frequently than local rural entrepreneurs. They increase household income by 

diversifying into retail and agro-tourism businesses, new crop cultivation, and food processing 

when their farms have less income generation and lower returns on assets (Dana et al., 2014). Ohe 

et al., (2017) argue that rural entrepreneurs make increased investments and diversify in non-

agricultural products and services during fluctuating conditions in agricultural sub-sectors.  

Network resources. Rural entrepreneurs in developed economies promote more learning 

and networking (Faccio, 2006). Successful entrepreneurs also develop political ties with regulatory 

authorities and government officials, which helps them reduce uncertainties and transaction costs, 

and instead provides them with preferential access to both information and resources (Hillman, 

Keim, and Schuler, 2004; Lux, Crook, and Woehr, 2011).  

Physical resources. Rural entrepreneurship in developed economies promote better usage 

of environment and resources, assists in rural development (Steiner & Atterton, 2014b), creates 

synergies between food production and other services like landscape maintenance, and culture and 

tourism (Marques et al., 2019). Along similar lines, (Webster, 2017) classified four types of 

entrepreneurial ventures: low embeddedness and high bridging – these rural entrepreneurs use 

local and non-local resources and attract non-local customers, high embeddedness and high 
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bridging – these rural entrepreneurs use local resources and serve local as well as non-local 

markets, high embeddedness and low bridging – these rural entrepreneurs use local resources and 

serve only the local market, and lastly low embeddedness and low bridging – these rural 

entrepreneurs use local as well as non-local resources and serve only the local market.  

FUTURE RESEARCH DIRECTIONS 

While the general entrepreneurship literature has shifted its focus on context, scholars 

studying rural entrepreneurship should also move beyond entrepreneurs' individual skills and 

characteristics. The Entrepreneurship literature also talks about the influence of institutional 

factors. Therefore, we need a deeper understanding of how and why rural entrepreneurs identify 

new opportunities and create new ventures in developing economies? What role does formal and 

informal institutions play in the success or failure of entrepreneurial ventures in developing 

economies?  How different are these institutions in developed economies? Future research can also 

explore how rural entrepreneurs interpret institutional forces since the opportunities and barriers 

are different for developing and developed economies, and we cannot generalize current 

knowledge. Scholars can also evaluate how macro level policies and programmes influence 

business opportunities for rural entrepreneurs in countries with evolving institutional frameworks. 

Additionally, further research is needed to clearly understand the definite outcomes for rural 

entrepreneurship in developing economies at all the three levels – macro, meso and micro. 

Literature on rural entrepreneurship in developing economies is scanty. It also indicates that there 

is still much work to be done in the area of environmental and external factors that facilitate or 

impede the rural entrepreneurial process. At the macro level, scholars can try to learn whether 

policy can become a way to convert rural entrepreneurship as a legitimate activity, which 

sometimes borders from legitimate to illegitimate? Also, since majority of studies in our review 



 

26  

lacked a theoretical framework, which is essential to contextualize entrepreneurial phenomena to 

increase the transferability of findings in similar contexts, institutional theory and legitimacy 

theory can be the relevant theories to understand the above phenomena. Theory-driven rural 

entrepreneurship is an important future research direction that can contribute to the mainstream 

entrepreneurship literature. 

There is a dearth of studies exploring the effects of local and social institutional practices on 

rural entrepreneurial behavior, which can be a future research opportunity. Hence, at the meso 

level, scholars can identify how collective entrepreneurship can become a mass movement across 

villages to uplift women in developing economies? Future rural entrepreneurship research should 

also focus on the financial and nonfinancial payoffs, the micro-processes involved, and how they 

are managed and coordinated at different levels of analysis. We also find that there is scant research 

on rural entrepreneurship exit for both rural entrepreneurs in developed and developing economies. 

Scholars can evaluate the circumstances around the choice and processes of exiting a venture 

which may differ between both types of rural entrepreneurs.  

CONCLUSION 

This review highlighted the antecedents and outcomes for rural entrepreneurship in 

developed and developing economies. Our study focused on understanding the main themes in 

rural entrepreneurship research and identifying the key contextual aspects of this area through 

which entrepreneurship scholars can learn more about entrepreneurship in context. Rural 

entrepreneurship in developing economies is dominantly influenced by factors like low education, 

unemployment, poverty and having a low income. On the contrary, rural entrepreneurship in 

developed economies is influenced by factors like spare income, prior experience of running a 
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venture, and high education. Therefore, identifying the motivation behind starting a new venture 

was an excellent way to split entrepreneurship into two groups affected by very different factors.  

REFERENCES 

 

Adams, R. J., Smart, P., & Huff, A. S. (2017). Shades of Grey : Guidelines for Working with the 

Grey Literature in Systematic Reviews for Management and Organizational Studies. 

International Journal of Management Reviews, 19, 432–454. 

https://doi.org/10.1111/ijmr.12102 

Anand, A., Muskat, B., Creed, A., Zutshi, A., & Cspregi, A. (2021). Knowledge sharing , 

knowledge transfer and SMEs : evolution , antecedents , Outcomes and directions. 

Personnel Review, 50(9), 1873–1893. https://doi.org/10.1108/PR-05-2020-0372 

Anand, A., Offergelt, F., & Anand, P. (2022). Knowledge hiding – a systematic review and 

research agenda. Journal of Knowledge Management, 26(6), 1438–1457. 

https://doi.org/10.1108/JKM-04-2021-0336 

Anderson, A., & Gaddefors, J. (2016). Entrepreneurship as a community phenomenon ; 

reconnecting meanings and place. International Journal of Entrepreneurship and Small 

Business, 28(4), 504–518. 

Anderson, D., Tyler, P., & Mccallion, T. (2005). Developing the rural dimension of business-

support policy. Environment and Planning C: Government and Policy, 23, 519–536. 

https://doi.org/10.1068/c44m 

Apostolos, N., Liargovas, P., Skilias, P., & Apostolopous, S. (2021). Healthcare enterprises and 

public policies on COVID‐19 Insights from the Greek rural areas. Strategic Change, (30), 



 

28  

127–136. 

Ataei, P., Karimi, H., Ghadermarzi, H., & Norouzi, A. (2020). A conceptual model of 

entrepreneurial competencies and their impacts on rural youth ’ s intention to launch SMEs. 

Journal of Rural Studies, 75(January), 185–195. 

https://doi.org/10.1016/j.jrurstud.2020.01.023 

Bakas, F. E., Duxbury, N., & Castro, T. V. De. (2019). Creative tourism : catalysing artisan 

entrepreneur networks in rural Portugal. International Journal of Entrepreneurial Behavior 

& Research, 25(4), 731–752. https://doi.org/10.1108/IJEBR-03-2018-0177 

Balfour, B., Fortunato, M. W., & Alter, T. R. (2018). The creative fire : An interactional 

framework for rural arts-based development. Journal of Rural Studies, 63, 229–239. 

https://doi.org/10.1016/j.jrurstud.2016.11.002 

Barbieri, C. (2013). Assessing the sustainability of agritourism in the US : a comparison between 

agritourism and other farm entrepreneurial ventures. Journal of Sustainable Tourism, 

9582(May 2012), 252–270. https://doi.org/10.1080/09669582.2012.685174 

Barth, H., & Zalkat, G. (2021). Refugee entrepreneurship in the agri-food industry : The Swedish 

experience. Journal of Rural Studies, 86(May), 189–197. 

https://doi.org/10.1016/j.jrurstud.2021.06.011 

Beeton, S. (2002). Entrepreneurship in Rural Tourism ? Australian Landcare Programs as a 

Destination Marketing Tool. Journal of Travel Research, 41(November), 206–209. 

https://doi.org/10.1177/004728702237420 

Besser, T. L., & Miller, N. J. (2013). Community matters : successful entrepreneurship in remote 



 

29  

rural US locations. Entrepreneurship and Innovation, 14(1), 15–27. 

https://doi.org/10.5367/ijei.2013.0104 

Bhatt, P., & Ahmad, A. J. (2017). Financial social innovation to engage the economically 

marginalized: insights from an Indian case study. Entrepreneurship and Regional 

Development, 29(5–6), 391–413. https://doi.org/10.1080/08985626.2017.1287961 

Bhuiyan, M. F., & Ivlevs, A. (2019). Micro-entrepreneurship and subjective well-being : 

Evidence from rural Bangladesh. Journal of Business Venturing, 34(4), 625–645. 

https://doi.org/10.1016/j.jbusvent.2018.09.005 

Bosworth, G. (2009). Education , mobility and rural business development. Journal of Small 

Business and Enterprise Development, 16(4), 660–677. 

https://doi.org/10.1108/14626000911000983 

Bosworth, G. (2010). Commercial counterurbanisation : an emerging force in rural economic 

development. Environment and Planning A, 42, 966–982. https://doi.org/10.1068/a42206 

Bosworth, G. (2012). Characterising rural businesses - Tales from the paperman. Journal of 

Rural Studies, 28(4), 499–506. https://doi.org/10.1016/j.jrurstud.2012.07.002 

Bosworth, G., & Finke, H. (2020). Commercial Counterurbanisation : A driving force in rural 

economic development. Environment and Planning A, 52(3), 654–674. 

https://doi.org/10.1177/0308518X19881173 

Bosworth, G., & Turner, R. (2018). Interrogating the meaning of a rural business through a rural 

capitals framework. Journal of Rural Studies, 60(February), 1–10. 

https://doi.org/10.1016/j.jrurstud.2018.02.002 



 

30  

Brünjes, J., & Diez, J. R. (2013). ‘ Recession push ’ and ‘ prosperity pull ’ entrepreneurship in a 

rural developing context. Entrepreneurship & Regional Development, 25(3–4), 251–271. 

https://doi.org/10.1080/08985626.2012.710267 

Buss, T. F., Popovich, M. G., & Gemmel, D. (1991). Successful Entrepreneurs and Their 

Problems in Starting New Businesses in Rural America : A Four-State Study. Environment 

and Planning C: Government and Policy, 9(June), 371–381. 

https://doi.org/10.1068/c090371 

Cabras, I., & Bosworth, G. (2014). Embedded models of rural entrepreneurship : The case of 

pubs in Cumbria , North West of England. Local Economy, 29(6–7), 598–616. 

https://doi.org/10.1177/0269094214544276 

Cahn, M. (2008). Indigenous entrepreneurship , culture and micro- enterprise in the Pacific 

Islands : case studies from Samoa. Entrepreneurship and Regional Development, 

20(January), 1–18. https://doi.org/10.1080/08985620701552413 

Calderon, G., Cunha, J., & Giorgi, G. (2020). Business Literacy and Development : Evidence 

from a Randomized Controlled Trial in Rural Mexico. Economic Development and Cultural 

Change, 507–540. 

Calo, V. B. (1995). Chicano Entrepreneurship in Rural California: An Empirical Analysis. 

Celbis, M. G. (2021). A machine learning approach to rural entrepreneurship. Papers in Regional 

Science, 100, 1079–1104. https://doi.org/10.1111/pirs.12595 

Chege, S. M., & Wang, D. (2020). The impact of entrepreneurs’ environmental analysis strategy 

on organizational performance. Journal of Rural Studies, 77(April), 113–125. 



 

31  

https://doi.org/10.1016/j.jrurstud.2020.04.008 

Clausen, T. H. (2020). The liability of rurality and new venture viability. Journal of Rural 

Studies, 73(February), 114–121. https://doi.org/10.1016/j.jrurstud.2019.12.005 

Dana, L. P., Gurau, C., & Lasch, F. (2014). Entrepreneurship, tourism and regional development: 

A tale of two villages. Entrepreneurship and Regional Development, 26(3–4), 357–374. 

https://doi.org/10.1080/08985626.2014.918182 

Deller, S., Kures, M., & Conroy, T. (2019). Rural entrepreneurship and migration. Journal of 

Rural Studies, 66(December), 30–42. https://doi.org/10.1016/j.jrurstud.2019.01.026 

Demurger, S., & Xu, H. (2011). Return Migrants : The Rise of New Entrepreneurs in Rural 

China. World Development, 39(10), 1847–1861. 

https://doi.org/10.1016/j.worlddev.2011.04.027 

Dong, J., Xu, W., & Cha, J. (2021). Rural entrepreneurship and job creation : the hybrid identity 

of village-cadre-entrepreneurs. China Economic Review, 70(November), 1–22. 

https://doi.org/10.1016/j.chieco.2021.101704 

Duncombe, R., & Heeks, R. (2002). ENTERPRISE ACROSS THE DIGITAL DIVIDE : 

INFORMATION SYSTEMS AND RURAL MICROENTERPRISE IN BOTSWANA. 

Journal of International Development, 14, 61–74. https://doi.org/10.1002/jid.869 

Eschker, E., Gold, G., & Lane, M. D. (2017). Rural entrepreneurs : what are the best indicators 

of their success ? Journal of Small Business and Enterprise Development, 24(2), 278–296. 

https://doi.org/10.1108/JSBED-07-2016-0112 

Figueroa-Armijos, M., & Berns, J. (2021). Vulnerable Populations and Individual Social 



 

32  

Responsibility in Prosocial Crowdfunding : Does the Framing Matter for Female and Rural 

Entrepreneurs ? Journal of Business Ethics, 177(2), 377–394. 

https://doi.org/10.1007/s10551-020-04712-0 

Figueroa-armijos, M., Dabson, B., & Johnson, T. G. (2012). Rural Entrepreneurship in a Time of 

Recession. Entrepreneurship Research Journal, (July), 1–28. https://doi.org/10.2202/2157-

5665.1044 

Finke, H. B., & Bosworth, G. (2016). Exploring the character of rural businesses : Performing 

change and continuity. Local Economy, 31(5), 619–636. 

https://doi.org/10.1177/0269094216655407 

Fitz-Koch, S., Nordqvist, M., Carter, S., & Hunter, E. (2018). Entrepreneurship in the 

agricultural sector: A literature review and future research opportunities. Entrepreneurship: 

Theory and Practice, 42(1), 129–166. https://doi.org/10.1177/1042258717732958 

Fuller-Love, N., Midmore, P., Thomas, D., & Henley, A. (2006). Entrepreneurship and rural 

economic development: A scenario analysis approach. International Journal of 

Entrepreneurial Behaviour and Research, 12(5), 289–305. 

https://doi.org/10.1108/13552550610687655 

Galloway, L., Mochrie, R., & Deakins, D. (2004). ICT-enabled collectivity as a positive rural 

business strategy. International Journal of Entrepreneurial Behaviour & Research, 10(4), 

247–259. https://doi.org/10.1108/13552550410544213 

Galvao, A., Mascarenhas, C., Marques, C. S. E., Braga, V., & Ferreira, M. (2020). Mentoring 

entrepreneurship in a rural territory – A qualitative exploration of an entrepreneurship 

program for rural areas. Journal of Rural Studies, 78(June), 314–324. 



33 

https://doi.org/10.1016/j.jrurstud.2020.06.038 

Ghouse, S. M., Durrah, O., & Mcelwee, G. (2021). Rural women entrepreneurs in Oman : 

problems and opportunities. International Journal of Entrepreneurial Behavior & Research, 

27(7), 1674–1695. https://doi.org/10.1108/IJEBR-03-2021-0209 

Ghouse, S., Mcelwee, G., Meaton, J., & Durrah, O. (2017). Barriers to rural women 

entrepreneurs in Oman. International Journal of Entrepreneurial Behavior & Research, 

23(6), 998–1016. https://doi.org/10.1108/IJEBR-02-2017-0070 

Gindling, T. H., & Newhouse, D. (2014). Self-Employment in the Developing World. World 

Development, 56, 313–331. https://doi.org/10.1016/j.worlddev.2013.03.003 

Glover, J. (2012). Rural resilience through continued learning and innovation. Local Economy, 

27(4), 355–372. https://doi.org/10.1177/0269094212437833 

Gobin, V., Santos, P., & Toth, R. (2018). NO LONGER TRAPPED ? PROMOTING 

ENTREPRENEURSHIP THROUGH CASH TRANSFERS TO ULTRA -POOR WOMEN 

IN NORTHERN KENYA. American Journal of Agricultural Economics, 99(July), 1362–

1383. https://doi.org/10.1093/ajae/aax037 

Greenberg, Z., Farja, Y., & Gimmon, E. (2018). Embeddedness and growth of small businesses 

in rural regions. Journal of Rural Studies, 62(July), 174–182. 

https://doi.org/10.1016/j.jrurstud.2018.07.016 

Grimes, S. (2005). How well are Europe ’ s rural businesses connected to the digital economy ? 

European Planning Studies, 13(7), 1063–1081. 

Habersetzer, A., Rataj, M., Eriksson, R. H., & Mayer, H. (2021). Entrepreneurship in rural 



 

34  

regions : the role of industry experience and home advantage for newly founded firms. 

Regional Studies, 55(5), 936–950. https://doi.org/10.1080/00343404.2020.1826038 

Hill, A., Scott, J., Moyes, D., & Smith, R. (2016). Supporting knowledge exchange in rural 

business — A case story from Dumfries and Galloway , Scotland. Local Economy, 31(7), 

812–824. https://doi.org/10.1177/0269094216669110 

Horn, R. L. VAN, & Harvey, M. G. (1998). THE RURAL ENTREPRENEURIAL VENTURE : 

CREATING THE VIRTUAL MEGAFIRM. Journal of Business Venturing, 13(97), 257–

274. 

Hosseini, S., & Mcelwee, G. (2011). Improving the entrepreneurial potential of rural women 

entrepreneurs in Northern Iran. International Journal of Entrepeneurship and Small 

Business, 12(1), 15–27. 

Irvine, W., & Anderson, A. R. (2004). Small tourist firms in rural areas : agility , vulnerability 

and survival in the face of crisis. International Journal of Entrepreneurial Behaviour & 

Research, 10(4), 229–246. https://doi.org/10.1108/13552550410544204 

Irvine, W., & Anderson, A. R. (2008). ICT (information communication technology), 

peripherality and smaller hospitality businesses in Scotland. International Journal of 

Entrepreneurial Behaviour & Research, 14(4), 200–218. 

https://doi.org/10.1108/13552550810887381 

Jack, S. L., & Anderson, A. R. (2002). The effects of embeddedness on the entrepreneurial 

process. Journal of Business Venturing, 17, 467–487. 

Jagoda, K., Lin, X., Calvert, V., & Tao, S. (2016). Accountability of Venture Support Agencies : 



 

35  

Do They Really Help ? Entrepreneurship Research Journal, 6(2), 175–206. 

https://doi.org/10.1515/erj-2014-0038 

Jain, S., & Koch, J. (2020). Crafting markets and fostering entrepreneurship within underserved 

communities: social ventures and clean energy provision in Asia. Entrepreneurship and 

Regional Development, 32(1–2), 176–196. https://doi.org/10.1080/08985626.2019.1640481 

Janssens, C., Broeck, G. Van Den, Maertens, M., & Lambrecht, I. (2019). What if mothers are 

entrepreneurs ? Non-farm businesses and child schooling in rural Ghana. Journal of Rural 

Studies, 66(November), 95–103. https://doi.org/10.1016/j.jrurstud.2019.01.004 

Kajanus, M., Kangas, J., & Kurttila, M. (2004). The use of value focused thinking and the A ’ 

WOT hybrid method in tourism management. Tourism Management, 25, 499–506. 

https://doi.org/10.1016/S0261-5177(03)00120-1 

Kalantaridis, C. (2006). A Study into the Localization of Rural Businesses in Five European 

Countries. European Planning Studies, 14(1), 61–75. 

Kalantaridis, C., & Bika, Z. (2006a). In-migrant entrepreneurship in rural England : beyond local 

embeddedness. Entrepreneurship and Regional Development, 18(2), 109–131. 

https://doi.org/10.1080/08985620500510174 

Kalantaridis, C., & Bika, Z. (2006b). Local embeddedness and rural entrepreneurship: Case-

study evidence from Cumbria, England. Environment and Planning A, 38(8), 1561–1579. 

https://doi.org/10.1068/a3834 

Kanitkar, A. (1994). Entrepreneurs and Micro-Enterprises in Rural India. Economic & Political 

Weekly, 29(9), M25–M30. 



 

36  

Kasabov, E. (2016). When an initiative promises more than it delivers : a multi-actor perspective 

of rural entrepreneurship difficulties and failure in Thailand difficulties and failure in 

Thailand. Entrepreneurship & Regional Development, 28(9–10), 681–703. 

https://doi.org/10.1080/08985626.2016.1234650 

Kasabov, E. (2021). So , what is ( of ) value ? Journal of Rural Studies, 85(May), 22–31. 

https://doi.org/10.1016/j.jrurstud.2021.02.004 

Katre, A. (2018). Facilitating affective experiences to stimulate women’s entrepreneurship in 

rural India. International Journal of Gender and Entrepreneurship, 10(3), 270–288. 

https://doi.org/10.1108/IJGE-01-2018-0007 

Kennedy, E. D. (2021). Creating community : the process of entrepreneurial community building 

for civic wealth creation. Entrepreneurship & Regional Development, 33(9–10), 816–836. 

https://doi.org/10.1080/08985626.2021.1964612 

Kimhi, A. (2010). Entrepreneurship and income inequality in southern. Small Business 

Economics, 34, 81–91. https://doi.org/10.1007/s11187-009-9196-4 

Kodithuwakku, S. S., & Rosa, P. (2002). The entrepreneurial process and economic success in a 

constrained environment. Journal of Business Venturing, 17(5), 431–465. 

https://doi.org/10.1016/S0883-9026(01)00074-X 

Korsgaard, S., Ferguson, R., & Gaddefors, J. (2015). The best of both worlds: how rural 

entrepreneurs use placial embeddedness and strategic networks to create opportunities. 

Entrepreneurship and Regional Development, 27(9–10), 574–598. 

https://doi.org/10.1080/08985626.2015.1085100 



 

37  

Korsgaard, S., Muller, S., & Tanvig, H. W. (2015). Rural entrepreneurship or entrepreneurship in 

the rural – between place and space. International Journal of Entrepreneurial Behaviour 

and Research, 21(1), 5–26. https://doi.org/10.1108/IJEBR-11-2013-0205 

Koyana, S., & Mason, R. B. (2017). Rural entrepreneurship and transformation: the role of 

learnerships. International Journal of Entrepreneurial Behavior & Research, 1355–2554. 

Kyrgidou, L. P., & Petridou, E. (2013). Developing women entrepreneurs ’ knowledge , skills 

and attitudes through e-mentoring support. Journal of Small Business and Enterprise 

Development, 20(3), 548–566. https://doi.org/10.1108/JSBED-04-2013-0061 

Lafuente, E., Vaillant, Y., & Rialp, J. (2007). Regional differences in the influence of role 

models: Comparing the entrepreneurial process of rural Catalonia. Regional Studies, 41(6), 

779–796. https://doi.org/10.1080/00343400601120247 

Lane, E. T., Jones, R., Jones, A., & Mitchelmore, S. (2016). Exploring the potential of local food 

and drink entrepreneurship in rural Wales. Local Economy, 31(5), 602–618. 

https://doi.org/10.1177/0269094216654669 

Lavesson, N. (2018). How does distance to urban centres influence necessity and opportunity‐

based firm startups? Papers in Regional Science, 97(4 november), 1279–1303. 

Lewis, D. (1996). Understanding rural entrepreneurship in a Bangladesh village — individuals, 

roles or structures? Small Enterprise Development, 7(4), 22–31. 

https://doi.org/10.3362/0957-1329.1996.034 

Lewis, D. J. (1996). ‘ APPROPRIATING ’ TECHNOLOGY ? TRACTOR OWNERS , 

BROKERS , ARTISANS AND FARMERS IN RURAL BANGLADESH. Journal of 



 

38  

International Development, 8(I), 21–38. 

Lordkipanidze, M., Brezet, H., & Backman, M. (2005). The entrepreneurship factor in 

sustainable tourism development. Journal of Cleaner Production, 13(8), 787–798. 

https://doi.org/10.1016/j.jclepro.2004.02.043 

Margolis, D. N. (2014). By choice and by necessity: Entrepreneurship and self-employment in 

the developing world. European Journal of Development Research, 26(4), 419–436. 

https://doi.org/10.1057/ejdr.2014.25 

Markantoni, M., & Hoven, B. Van. (2012). Bringing ‘ invisible ’ side activities to light . A case 

study of rural female entrepreneurs in the Veenkoloniën , the Netherlands. Journal of Rural 

Studies, 28(4), 507–516. https://doi.org/10.1016/j.jrurstud.2012.05.006 

Marques, C. S., Santos, G., Ratten, V., & Barros, A. B. (2019). Innovation as a booster of rural 

artisan entrepreneurship : a case study of black pottery. International Journal of 

Entrepreneurial Behavior & Research, 25(4), 753–772. https://doi.org/10.1108/IJEBR-02-

2018-0104 

Mcdonald, J. (2019). The relationship between cottage food laws and business Outcomes : A 

quantitative study of cottage food producers in the United States. Food Policy, 

84(November), 21–34. https://doi.org/10.1016/j.foodpol.2019.01.012 

Mcelwee, G., Smith, R., & Somerville, P. (2018). Conceptualising animation in rural 

communities : the Village SOS case. Entrepreneurship & Regional Development, 30(1–2), 

173–198. https://doi.org/10.1080/08985626.2017.1401122 

Meccheri, N., & Pelloni, G. (2006). Rural entrepreneurs and institutional assistance : an 



 

39  

empirical study from mountainous Italy. Entrepreneurship & Regional Development, 18(5), 

371–392. https://doi.org/10.1080/08985620600842113 

Merrell, I., Rowe, F., Cowie, P., & Gkartzios, M. (2021). ‘ Honey pot ’ rural enterprise hubs as 

micro-clusters : Exploring their role in creativity-led rural development. Local Economy, 

36(7–8), 589–605. https://doi.org/10.1177/02690942221085498 

Miao, S., Chi, J., Liao, J., & Qian, L. (2021). How does religious belief promote farmer 

entrepreneurship in rural China ? Economic Modelling, 97(May), 95–104. 

https://doi.org/10.1016/j.econmod.2021.01.015 

Miles, M. P., & Morrison, M. (2020). An effectual leadership perspective for developing rural 

entrepreneurial ecosystems. Small Business Economics, 54(4), 933–949. 

https://doi.org/10.1007/s11187-018-0128-z 

Mochrie, R., Galloway, L., & Donnelly, E. (2006). Attitudes to growth and experience of growth 

among Scottish SMEs. International Journal of Entrepreneurial Behavior & Research, 

12(1), 7–20. https://doi.org/10.1108/13552550610644454 

Mohapatra, L., & Saha, G. (2021). A Study on Sustainable Livelihood Frameworks and 

Entrepreneurial Opportunities with Specific Reference to the Sabai Grass Handicraft, 

Odisha, India. Entrepreneurship and Regional Development, 179–200. 

https://doi.org/10.1007/978-3-030-45521-7_10 

Mongeon, P., & Paul-Hus, A. (2016). The journal coverage of Web of Science and Scopus : a 

comparative anlysis. Scientometrics, 106, 213–228. https://doi.org/10.1007/s11192-015-

1765-5 



 

40  

Movahedi, R., & Farani, A. Y. (2012). Analysis of the barriers and limitations for the 

development of rural women’s entrepreneurship. International Journal of Entrepreneurship 

and Small Business, 15(4), 469–487. https://doi.org/10.1504/IJESB.2012.046476 

Moyes, D., Ferri, P., Henderson, F., & Whittam, G. (2015). The stairway to Heaven ? The 

effective use of social capital in new venture creation for a rural business. Journal of Rural 

Studies, 39, 11–21. https://doi.org/10.1016/j.jrurstud.2015.02.004 

Muhammad, N., Mcelwee, G., & Dana, L. (2017). Barriers to the development and progress of 

entrepreneurship in rural Pakistan. International Journal of Entrepreneurial Behavior & 

Research, 23(2), 279–295. https://doi.org/10.1108/IJEBR-08-2016-0246 

Mukhopadhyay, B., & Ianole, R. (2018). Community level impact of solar entrepreneurs in rural 

Odisha , India : The rise of women led solar energy based enterprises. International Journal 

of Entrepreneurship and Small Business, 79(December), 1–18. 

Müller, S., & Korsgaard, S. (2018). Resources and bridging: the role of spatial context in rural 

entrepreneurship. Entrepreneurship and Regional Development, 30(1–2), 224–255. 

https://doi.org/10.1080/08985626.2017.1402092 

Muñoz, P., & Kimmitt, J. (2019). Rural entrepreneurship in place : an integrated framework. 

Entrepreneurship & Regional Development, 31(9–10), 842–873. 

https://doi.org/10.1080/08985626.2019.1609593 

Nagler, P., & Naudé, W. (2017). Non-farm entrepreneurship in rural sub-Saharan Africa : New 

empirical evidence. Food Policy, 67, 175–191. 

https://doi.org/10.1016/j.foodpol.2016.09.019 



 

41  

Naldi, L., Nilsson, P., Westlund, H., & Wixe, S. (2021). Amenities and new firm formation in 

rural areas. Journal of Rural Studies, 85(April 2020), 32–42. 

https://doi.org/10.1016/j.jrurstud.2021.05.023 

Nordbp, I. (2014). Beyond the Transfer of Capital ? Second- Home Owners as Competence 

Brokers for Rural Entrepreneurship and Innovation. European Planning Studies, 22(8), 

1641–1658. 

North, D., & Smallbone, D. (2006). Developing Entrepreneurship and Enterprise in Europe ’ s 

Peripheral Rural Areas : Some Issues Facing Policy-makers. European Planning Studies, 

14(1), 41–60. 

OECD. (2020). OECD Report. Retrieved from https://read.oecd-ilibrary.org/economics/oecd-

economic-outlook/volume-2020/issue-1_34ffc900-en#page15 

Ohe, Y., Ikei, H., Song, C., & Miyazaki, Y. (2017). Evaluating the relaxation effects of emerging 

forest-therapy tourism : A multidisciplinary approach. Tourism Management, 62, 322–334. 

https://doi.org/10.1016/j.tourman.2017.04.010 

Pato, M. L., & Teixeira, A. (2020). Determinants of performance of new ventures located in 

Portuguese incubators and science parks with a focus on institutional factors : do rural and 

urban new ventures differ ? European Planning Studies, 28(8), 1619–1638. 

Paul, J., & Rialp, A. (2020). The art of writing literature review : What do we know and what do 

we need to know ? International Business Review, 29(4), 1–7. 

https://doi.org/10.1016/j.ibusrev.2020.101717 

Pernilla, N. (1997). Business counselling services directed towards female entrepreneurs - some 



 

42  

legitimacy dilemmas. Entrepreneurship & Regional Development, 9(3), 239–258. 

https://doi.org/10.1080/08985629700000014 

Pezzini, M. (2001). Rural Policy Lessons from OECD Countries. International Regional Science 

Review, 24(1), 134–145. 

Phillipson, J., Bennett, K., Lowe, P., & Raley, M. (2004). Adaptive responses and asset 

strategies : the experience of rural micro-firms and Foot and Mouth Disease. Journal of 

Rural Studies, 20(January), 227–243. https://doi.org/10.1016/j.jrurstud.2003.08.006 

Quinn, B., Mckitterick, L., Tregear, A., & Mcadam, R. (2021). Trust in the programme : An 

exploration of trust dynamics within rural group-based support programmes. Journal of 

Rural Studies, 88(August), 326–336. https://doi.org/10.1016/j.jrurstud.2021.08.010 

Rijkers, B., & Costa, R. (2012). Gender and Rural Non-Farm Entrepreneurship. World 

Development, 40(12), 2411–2426. https://doi.org/10.1016/j.worlddev.2012.05.017 

Rooks, G., Klyver, K., & Sserwanga, A. (2016). The Context of Social Capital : A Comparison 

of Rural and Urban Entrepreneurs in Uganda. Entrepenruership Theory and Practice, 

(January), 111–130. https://doi.org/10.1111/etap.12107 

Rosario, M., Guzman, T. De, Kim, S., Taylor, S., & Padasas, I. (2020). Rural communities as a 

context for entrepreneurship : Exploring perceptions of youth and business owners. Journal 

of Rural Studies, 80(May), 45–52. https://doi.org/10.1016/j.jrurstud.2020.06.036 

Sa, E., Casais, B., & Silva, J. (2019). Local development through rural entrepreneurship , from 

the Triple Helix perspective The case of a peripheral region in northern Portugal. 

International Journal of Entrepreneurial Behavior & Research, 25(4), 698–716. 



 

43  

https://doi.org/10.1108/IJEBR-03-2018-0172 

Saadi, H., Farani, A., Jailian, S., & Movahedi, R. (2016). The effect of social capital on rural 

women’s entrepreneurial orientation. International Journal of Entrepreneurship and Small 

Business, 27(2/3), 289–307. https://doi.org/10.1504/IJESB.2016.073989 

Saeed, A., Belghitar, Y., & Yousaf, A. (2016). Firm-level determinants of gender diversity in the 

boardrooms: Evidence from some emerging markets. International Business Review, 25(5), 

1076–1088. https://doi.org/10.1016/j.ibusrev.2016.01.002 

Seaman, C., Mcquaid, R., & Pearson, M. (2017). Social networking in family businesses in a 

local economy. Local Economy, 32(5), 451–466. 

https://doi.org/10.1177/0269094217722505 

Sefer, B. K. (2020). A gender- and class-sensitive explanatory model for rural women 

entrepreneurship in Turkey. International Journal of Gender and Entrepreneurship, 12(2), 

191–210. https://doi.org/10.1108/IJGE-07-2019-0113 

Sengupta, S., Sahay, A., & Croce, F. (2018). Conceptualizing social entrepreneurship in the 

context of emerging economies: an integrative review of past research from BRIICS. 

International Entrepreneurship and Management Journal, 14(4), 771–803. 

https://doi.org/10.1007/s11365-017-0483-2 

Sher, J. P., & Sher, K. R. (1994). Beyond the Conventional Wisdom: Rural Development as if 

Australia’s Rural People and Communities Really Mattered. Journal of Research in Rural 

Education, 10(1), 2–43. 

Shi, X., Wang, C., & Zhong, T. (2021). Can public medical insurance promote rural 



 

44  

entrepreneurship ? Evidence from China. Applied Economics, 53(37), 4292–4309. 

https://doi.org/10.1080/00036846.2021.1899118 

Sieverts, E. (2006). Scopus reviewed and compared. 

Skuras, D., Caldas, F., Meccheri, N., Psaltopoulos, D., & Viladomiu, L. (2003). Institutional 

support to strategic business orientations : an empirical analysis of rural businesses in four 

countries of southern Europe. European Business Review, 15(4), 235–244. 

https://doi.org/10.1108/09555340310483811 

Skuras, D., Dimara, E., & Vakrou, A. (2000). The Day After Grant-Aid : Business Development 

Schemes for Small Rural Firms in Lagging Areas of Greece. Small Business Economics, 14, 

125–136. 

Skuras, D., Meccheri, N., Moreira, M. B., Rosell, J., & Stathopoulou, S. (2005). Entrepreneurial 

human capital accumulation and the growth of rural businesses: A four-country survey in 

mountainous and lagging areas of the European union. Journal of Rural Studies, 21(1), 67–

79. https://doi.org/10.1016/j.jrurstud.2004.05.001 

Smallbone, D., Baldock, R., & North, D. (2003). Policy support for small firms in rural areas : 

the English experience. Environment and Planning C: Government and Policy, 

21(November), 825–841. https://doi.org/10.1068/c0316 

Smith, R, & Mcelwee, G. (2014). Researching Rural Enterprise. 

Smith, Robert. (2004). Rural rogues : a case story on the “ smokies ” trade. International Journal 

of Entrepreneurial Behaviour & Research, 10(4), 277–294. 

https://doi.org/10.1108/13552550410544231 



 

45  

Smith, Robert. (2006). Narrating the decline of subsistence entrepreneurship in a Scottish fishing 

community. International Journal of Entrepreneurial Behaviour & Research, 12(1), 40–62. 

https://doi.org/10.1108/13552550610644472 

Smith, Robert. (2008). Some Reflections on the Dynamics of village entrepreneurship. 

International Journal of Entrepreneurship and Small Business, 6(3), 370–389. 

Smith, Robert. (2017). Examining the characteristics, philosophies, operating practices and 

growth strategies of village entrepreneurs. International Journal of Entrepreneurial 

Behaviour and Research, 23(4), 708–725. https://doi.org/10.1108/IJEBR-10-2016-0350 

Smith, Robert, & Mcelwee, G. (2015). Developing qualitative research streams relating to illegal 

rural enterprise. International Journal of Entrepreneurial Behavior & Research, 21(3), 

364–388. https://doi.org/10.1108/IJEBR-01-2014-0019 

Smith, S. M., Findeis, J. L., Kraybill, D., & Nolt, S. M. (1997). Nonagricultural Micro-enterprise 

Development Among the Pennsylvania Amish : A New Phenomenon. Journal of Rural 

Studies, 13(3), 237–251. 

Sohns, F., & Revilla Diez, J. (2018). Explaining micro entrepreneurship in rural Vietnam—a 

multilevel analysis. Small Business Economics, 50(1), 219–237. 

https://doi.org/10.1007/s11187-017-9886-2 

Soleymani, A., Yaghoubi, A., Karimi, S., Azadi, H., Nadiri, H., & Scheffran, J. (2021). 

Identifying sustainable rural entrepreneurship indicators in the Iranian context. Journal of 

Cleaner Production, 290, 1–12. https://doi.org/10.1016/j.jclepro.2020.125186 

Steiner, A., & Atterton, J. (2014a). The contribution of rural businesses to community resilience. 



 

46  

https://doi.org/10.1177/0269094214528853 

Steiner, A., & Atterton, J. (2014b). The contribution of rural businesses to community resilience. 

Local Economy, 29(3), 228–244. https://doi.org/10.1177/0269094214528853 

Steiner, A., & Atterton, J. (2015). Exploring the contribution of rural enterprises to local 

resilience. Journal of Rural Studies, 40, 30–45. 

https://doi.org/10.1016/j.jrurstud.2015.05.004 

Stone, I., & Stubbs, C. (2007). Enterprising expatriates : lifestyle migration and entrepreneurship 

in rural southern Europe. Entrepreneurship & Regional Development, 19(5), 433–450. 

https://doi.org/10.1080/08985620701552389 

Sullivan, P., Halbrendt, D., Wang, Q., & Scannell, E. (1997). Exploring female entrepreneurship 

in rural Vermont and its implication for rural America. Economic Development Review, 

15(3), 37–42. 

Sun, X., Xiong, A., Li, H., Westlund, H., & Li, Y. (2019). Does social capital influence small 

business entrepreneurship ? Differences between urban and rural China. The Annals of 

Regional Science, 56(8), 1–19. https://doi.org/10.1007/s00168-019-00922-1 

Swanson, L. A., & Bruni-Bossio, V. (2019). A Righteous Undocumented Economy. Journal of 

Business Ethics, 160(1), 225–237. https://doi.org/10.1007/s10551-018-3878-2 

Tambunan, T. (1995). Forces behind the growth of rural industries in developing countries. A 

survey of literature and a case study from Indonesia. Journal of Rural Studies, 11(2), 203–

215. https://doi.org/10.1016/0743-0167(95)00008-B 

Tödtling, F., Lengauer, L., & Höglinger, C. (2011). Knowledge sourcing and innovation in 



47 

“thick” and “thin” regional innovation systems-comparing ICT firms in two austrian 

regions. European Planning Studies, 19(7), 1245–1276. 

https://doi.org/10.1080/09654313.2011.573135 

Ukanwa, I., Xiong, L., & Anderson, A. (2018). Experiencing microfinance: Effects on poor 

women entrepreneurs’ livelihood strategies. Journal of Small Business and Enterprise 

Development, 25(3), 428–446. https://doi.org/10.1108/JSBED-02-2017-0043 

Vaillant, Y., & Lafuente, E. (2007). Do different institutional frameworks condition the influence 

of local fear of failure and entrepreneurial examples over entrepreneurial activity? 

Entrepreneurship and Regional Development, 19(4), 313–337. 

https://doi.org/10.1080/08985620701440007 

Vestrum, I. (2014). The embedding process of community ventures: creating a music festival in a 

rural community. Entrepreneurship and Regional Development, 26(7–8), 619–644. 

https://doi.org/10.1080/08985626.2014.971076 

Victurine, R. (2000). Building Tourism Excellence at the Community Level : Capacity Building 

for Community-Based Entrepreneurs in Uganda. Journal of Travel Research, 38(February), 

221–229. 

Vieira, E., & Gomes, J. (2009). A comparison of Scopus and Web of Science for a typical 

university. Scienometrics, 81(2), 587–600. https://doi.org/10.1007/s11192-009-2178-0 

Vik, J., & Mcelwee, G. (2011). Diversification and the Entrepreneurial Motivations of Farmers 

in Norway. Journal of Small Business Management, 49(3), 390–410. 

https://doi.org/10.1111/j.1540-627X.2011.00327.x 



 

48  

Ville, S. (2009). “ Making Connections ”: Insights into Relationship Marketing from the 

Australasian Stock and Station Agent Industry. Enterprise & Society, 10(3), 423–448. 

https://doi.org/10.1093/es/khn117 

Wang, C. L., & Altinay, L. (2010). Social embeddedness, entrepreneurial orientation and firm 

growth in ethnic minority small businesses in the UK. International Small Business Journal, 

30(1), 3–23. https://doi.org/10.1177/0266242610366060 

Webster, N. A. (2017). Rural-to-rural translocal practices : Thai women entrepreneurs in the 

Swedish countryside. Journal of Rural Studies, 56, 219–228. 

https://doi.org/10.1016/j.jrurstud.2017.09.016 

Wei, X., Jiao, Y., & Growe, G. (2019). Language skills and migrant entrepreneurship: evidence 

from China. Small Business Economics, 53(4), 981–999. https://doi.org/10.1007/s11187-

018-0105-6 

Welter, F. (2011). Contextualizing Entrepreneurship—Conceptual Challenges and Ways 

Forward. Entrepreneurship: Theory and Practice, 35(1), 165–184. 

https://doi.org/10.1111/j.1540-6520.2010.00427.x 

Welter, F., Smallbone, D., & Pobol, A. (2015). Entrepreneurial activity in the informal 

economy : a missing piece of the entrepreneurship jigsaw puzzle. Entrepreneurship and 

Regional Development, 27(5–6), 292–306. https://doi.org/10.1080/08985626.2015.1041259 

Westhead, P., & Wright, M. (1998). Novice, Portfolio, and Serial Founders in Rural and Urban 

Areas. Entrepreneurship Theory and Practice, Vol. 22, pp. 63–100. 

https://doi.org/10.1177/104225879802200404 



 

49  

Wilson, G. A., & Whitehead, I. (2012). Local rural product as a ‘ relic ’ spatial strategy in 

globalised rural spaces : Evidence from County Clare ( Ireland ). Journal of Rural Studies, 

28(3), 199–207. https://doi.org/10.1016/j.jrurstud.2012.01.003 

Wortman, M. (1989). Rural Entrepreneurship Research: An Integration into the Entrepreneurship 

Field. Fourth Annual National Conference United States Association for Small Business 

and Entrepreneurship, 3(9), 63–75. 

Xiao, W., & Wu, M. (2020). Life-cycle factors and entrepreneurship: evidence from rural China. 

Small Business Economics, 1–24. https://doi.org/10.1007/s11187-020-00370-8 

Xiao, W., & Wu, M. (2021). Life-cycle factors and entrepreneurship : evidence from rural China. 

Small Business Economics, 57(1), 2017–2040. 

Xiong, L., Ukanwa, I., & Anderson, A. R. (2020). Institutional influence and the role of family in 

poor women ’ s micropreneurship. International Journal of Entrepreneurial Behavior & 

Research, 26(1), 122–140. https://doi.org/10.1108/IJEBR-05-2017-0162 

Yu, L., & Artz, G. M. (2019). Does rural entrepreneurship pay? Small Business Economics, 

53(3), 647–668. https://doi.org/10.1007/s11187-018-0073-x 

Zahra, S., & Wright, M. (2011). Entrepreneur’s Next Act. Academy of Management 

Perspectives, 25(4), 67–83. 

Zaremohzzabieh, Z., Samah, B., Muhammad, M., Omar, S., Bolong, J., Hassan, S., & Shaffril, 

H. (2016). Information and Communications Technology Acceptance by Youth 

Entrepreneurs in Rural Malaysian Communities : The Mediating Effects of Attitude and 

Entrepreneurial Intention. Information Technology for Development, 22(4), 606–629. 



50 

https://doi.org/10.1080/02681102.2015.1128384 

Zhang, Q., & Liu, M. (2010). Local Political Elite , Partial Reform Symptoms , and the Business 

and Market Environment in Rural China. Business and Politics, 12(January), 1–40. 

https://doi.org/10.2202/1469-3569.1265 



51 

Appendix 1: Journals used (FT50, A*, A, B) for sample selection in SLR 
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